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Demystifying SEO:
STUDIO GROW
SEO training



How does SEO work?
It’s all about guiding Google.
It’s all about words.
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How much time should I spend?
30 minutes a week is enough!
15 minutes a week > 0 minutes a week!
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But don’t leave it on the to-do list…
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The principles
of SEO
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Let’s use 
Google to 
find stuff!
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Looking for:

- tropical fish supplier
- sells fish
- sells equipment
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SEO language
dilemma #1
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SEO language
dilemma #2
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“We don’t know the 
language of our potential
customers… or even our 

actual customers!”
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How to choose
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Other 
keyword tools
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Other useful 
tools
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~ 50 - 60 
characters
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page 
description
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~ 150 - 160 
characters
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keywords 
META tag
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alt =
alternative 
information
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images:
title tags
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anchors & link 
texts 
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“hummingbird”
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Checklist:
- page title
- page description
- image/s: alt & title
- page name
- anchor & link texts
- “Hummingbird” possibility?
- content! 123
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Checklist:
- page title
- page description
- image/s: alt & title
- page name
- anchor & link texts
- “Hummingbird” possibility?
- content 125
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Checklist:
- page title - YES
- page description
- image/s: alt & title
- page name 
- anchor & link texts 
- Hummingbird possibility? 
- content 
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Checklist:
- page title - YES
- page description - YES
- image/s: alt & title
- page name 
- anchor & link texts 
- Hummingbird possibility? 
- content 
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Checklist:
- page title - YES
- page description - YES
- image/s: alt & title - YES
- page name 
- anchor & link texts 
- Hummingbird possibility? 
- content 
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Checklist:
- page title - YES
- page description - YES
- image/s: alt & title - YES
- page name - NO
- anchor & link texts - NOT YET
- Hummingbird possibility? - NO
- content - NO
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Walkthrough:
how to optimise an 

existing page
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check the page
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Check in Google Analytics:
is it an organic landing page?
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Check in Search Console:
is it an organic landing page?
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Receiving some traffic?
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keywords
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Existing keywords?
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New keywords?
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keywords
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Choose main keyword
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Choose supporting 
keyword/s
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Walkthrough:
how to create new

SEO content
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Most important:
does it

provide real value?
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Also important:
Original? 
Unique?
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New keywords
Don’t rush this!
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Check in Search Console:
existing traffic?
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Receiving some traffic?
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Choose supporting 
keyword/s
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What to measure
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A Quick Change of Tools 
(cheaper!)
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Competitive Research
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Keyword Research
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Link Analysis
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Oh c**p!
247



1: Killing a page before 
checking. 
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Method 1: analytics
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Method 2: Google 
Search Console
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2: Renaming or moving 
content before 

checking. 
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3: Unique titles & 
descriptions. 
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4: noindex
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5: robots.txt
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6: design changes
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7: missing/removed 
analytics code
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8: sitemap
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9: nofollow
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Immediate 
wins
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Links
276



Why care 
about links?
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Site audit
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Links
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Put together a 
plan
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Provisional plan:
- Keywords (vital)
- Best practices
- Monitoring
- Links
- What’s happening?
- What’s going to happen?

- Google Search Console issues (a few)
- How to compete & with who?
- Plan & dates
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Provisional plan:
- Keywords (vital)
- Best practices
- Monitoring
- Links
- What’s happening?
- What’s going to happen?

- Google Search Console issues (lots)
- How to compete & with who?
- Plan & dates
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