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I NTR O DUC E THE FOUR 

COMPONENTS TO A  HEA LTHY LIFE

One Month Out

PLAY MOVEMENT SELF CARE NUTRITION
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Email
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Digital
Over four Facebook Lives/Instagram 

Stories, you’ll share examples of each 

component and in between be sure to post 

on your feed moments of people taking 

part in them.   

Download each of these and email them 

out with an invitation to join the journey 

the following day.  

In Studio
On an A-Frame, Chalkboard Wall or Via 

Flyers, Let them know The Mandala 

Journey Is Coming.  Consider any in studio 

moments or events that may be ideal to 

accompany this:  Meditation Evening to set 

an intention, A Night of Self Care, a 

Saturday Morning of Play.  This is a chance 

to challenge the status quo of what 

studios are and welcome clients and 

prospects alike through your doors.  
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ADS START Email #1 Email #2

22 23 24 25 26 27 28

Email #3  Email #4

Digital
Digital Ads and Email Campaigns Begin.   

Yes, you’ve been inviting people for 

weeks, but now it’s time to ramp it up. 


